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CONSUMER TRENDS CREATE NEW OPPORTUNITIES FOR DIETITIANS

The consumer demand for meal and health solutions have made supermarkets a great place for the skills of registered dietitians that will benefit stores and consumers.

Population trends: growing number of seniors, especially single person households, Hispanic population increases as stores try to meet new ethnic food and consumer implications.

Spending Trends: cutting costs doesn’t mean sacrificing taste or nutrition. Recipes should be kid and family friendly and serve 6-8. “Cook once, eat twice” is a popular theme.

Nutrition A Top Factor For Consumers in Selecting Grocery Store: 

75% rated “nutrition and health information availability” as very or somewhat important. This factor rated higher than high quality seafood or bakery departments.  

How Consumers Would Improve their Supermarket: better customer service with more knowledgeable store employees. Consumers want classes, cooking demos, product tastings, recipes and educational signage about gourmet & specialty goods, fresh seafood, natural and organic foods.

The Internet: grocery shopping online is still in infancy but a store chain website is an excellent way to communicate with consumers and to provide nutrition & food safety info. Websites may include “Ask the Expert”, weekly menus, recipe of the day, healthy shopping lists, and helpful links.

Meal Solutions: Convenience, time pressures mean consumers want quick, easy to prepare meals/recipes.

Nutrition: the prevalence of obesity and an aging population have made shoppers more concerned about nutrition. They need help with understanding confusing/conflicting media messages. RDs can also help people overcome the obstacles to healthy eating-convenience, cost and confusion.
Gap Between What Shoppers Want And What Their Grocery Stores Are Offering:

RDs can help retailers close this gap. Develop healthful prepared foods,, create nutrition education programs, conduct nutrition training for store staff, assist buyers with new product selection, manage organic and natural foods department & answer consumer questions in this area. 

Health Concerns: Primarily High Cholesterol, Cancer, High Blood Pressure, Diabetes,

Allergies, Weight Control, Osteoporosis, Arthritis, Gluten Intolerance…  Supplements, herbs and their use in self-care of health are another area of interest.

Food Safety: need for more education in the area of cross-contamination-may tie in

with food allergy cross-contamination issues.

RESOURCES AND LINKS TO HELP YOU SUCCEED WITH SUPERMARKETS

Supermarkets and Nutrition Professionals: A Strategic Alliance

Published by Food Marketing Institute, Jeanine M. Sherry MS, RD 2004.

Softcover, 58 pages A thorough review of opportunities with the Supermarket Industry with real life examples, sample proposals/letters, creative ideas to meet emerging trends.  Includes full references and a great resource sections.

Food Marketing Institute

www.fmi.org/    Info for members, consumers, conferences, Facts & Figures regarding Supermarkets, FMI store has quite a few items of interest to dietitians-many written by dietitians/nutritionists.

Creating Promotional Partnerships with the Food Industry by Letty Holombo, RD Featuring: Lauren Swann, MS RD, Concept Nutrition Inc.

Labeling, Marketing Communcations, Ethnic Specialist www.FoodFactsWork.com Identify partnership options with food companies along with ethical issues. Position your proposal for hire and negotiate contracts and fees. Create effective messages that sell the company's products. Create collateral materials to help hone the message. This manual contains sample proposal and press releases.43 pages plus 10 page appendix of resources

Get CPEs and order from www.gettingthatjumpstart.com. 866-238-7100

SupermarketSavvyNewsletter/Website

www.supermarketsavvy.com  Linda McDonald, RD

This resource makes healthy grocery shopping easier and more enjoyable for you or the clients you counsel. The editor and writers are dedicated to providing accurate, reliable, and unbiased brand-name food information. 713-978-6960   

Food & Culinary Professionals DPG 

http://www.foodculinaryprofs.org/    has a Supermarket Sub-Group just starting with a listserv, many RD industry leaders are members.

Nutrition Entrepreneurs DPG (essential for RDs working in their own business)

www.nedpg.org  Join and network in this DPG to hone your business/marketing skills.

Supermarket Guru

www.supermarketguru.com    Phil Lempert, News Reporter and Supermarket Industry Analyst: explains consumer trends, new products, health info, even use the Quick Polls to let the food industry know what you think! Click on “Using this Site” on menu bar for best results

Retail Wire

www.retailwire.com    free industry website but need to register, Discussions, headlines, tips, webinars, trends

